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How it works…



A shop needs a new tenant.  




Step 1

Someone tells us the address of an empty shop (by completing a short 
form), and we set up a community poll asking local people what type of 
shop they would most like in it.  
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We provide a poll page 
on our website…

Community Landlord Retailer Agent About us

Good retailers are more likely to be interested when lots of local
people have voted, so please share the poll-flyer (at the bottom of
this page) once you have submitted your vote.  Confirmation of your
vote's submission will be shown at the top of the form.

Florist

Bakery

Greengrocer

Butcher

Fishmonger

Deli

Organic / Health-food shop

Supermarket

Book shop

Post office

Newsagent

Parcel drop-off

Stationery / office supplies

Pharmacy

Bank

Gift shop

Bike shop

Restaurant

Cafe

Coffee shop

Sandwich shop

Pub

Wine Bar

Off-licence

Wine merchant

Juice bar

Ice cream parlour

Chocolatier / Confectioner

Dry cleaner

Laundrette

Clothes shop

Shoe shop

Lingerie

Jewellery / watches

Beauty salon / nail bar / waxing

Hairdresser

Gym

Yoga studio / Pilates / Physio /
Sports massage

Sports equipment

Toy shop / Games

Nursery

Photographic / Videography
equipment

Printer (Photographic printing,
document and sign printing or
copying)

Picture framer

Art gallery

Creative space (Pottery / Art /
Crafts / Woodwork / Music /
Design / Dressmaking)

Gardening equipment / plants

Cookware

Furniture / Homeware / Lighting
equipment

Computer hardware / software /
peripheries

Audio and Video equipment

Musical instruments

Record shop / Music / Films /
Gaming software

Charity shop / Secondhand
goods

Hardware / DIY / Tool-shop /
Builder's merchant / Plumber's
merchant / Paint supplies

Tiles / Carpets / Rugs / Floor
coverings

Sanitary-ware / Bathroom /
Kitchen components

Domestic electrical appliances -
washing machines / ovens /
dishwashers etc

Electrical repair shop

Phone shop

Doctor / GP practice

Dentist

Optician

Vet

Dog groomer's

Pet shop

Antique shop (inc mid-century)

Cobbler

Bookies

Market of mixed independent
retailers

None of the above

Other:

Never submit passwords through Google Forms.
This content

is neither
created nor
endorsed by

Google.

Vote here!
15 Kedgeree Lane, Utopia N29 4AH

*Required

Your name *

Your answer

Your email *

Your answer

Please tick your 5 favourite shop
types for this address.

Submit

Social media flyerSocial media flyer

The Facebook group for this poll is 
WhatShopHere N29 4AHWhatShopHere N29 4AH

Tweet about the poll using 
#WhatShopHere_N29_4AH#WhatShopHere_N29_4AH

Click image if sharing digitally. 
Click here for pdf / print version.

Postcard (6x4)Postcard (6x4)

Click image if sharing digitally. 
Click here for pdf / print version.

Shop window posterShop window poster  

Click image for print version.
(Designed for printing only)

To contact the community representative for this poll, click here.

Start a Poll

Find a Poll

About us Retailers Sign Up
for notifications

Share this pageShare this page

Tweet

Share our flyer!

This is a new service - your feedback will help us to improve it.Beta

Start a Poll Find a Poll whatshophere

https://www.whatshophere.com/n29-4ah


We provide a poster to print 
and put in the shop window, 
directing passers-by to the 
poll page.

WhatShop
Here?

what shop here
.com/n29-4ah

VOTE
HERE



WhatShop
Here?

what shop here
.com/n29-4ah

VOTE
HERE



We provide flyers to share on social media, 
or to leaflet door-to-door in the community.

Shop
Here?
What

what shophere
.com

HERE
/n29-4ah

15 Kedgeree Lane N29 4AH

What type of shop would YOU like at:

VOTE



Step 2

Communities are encouraged to canvas friends and neighbours to vote, 
on the basis that the shop will be made more attractive to retailers if 
more people have spoken - that a higher number of votes helps to 
demonstrate a higher level of local demand for a given shop type.



2%2%3%5%
7%

10%

16%

18%

18%

19%
Greengrocer
Butcher
Post office
Fishmonger
Cafe
Florist
Deli
Book shop
Newagent
Wine merchant

Top Ten most popular choices Votes

Greengrocer 489

Butcher 461

Post office 470

Fishmonger 423

Cafe 250

Florist 189

Deli 120

Book shop 80

Newagent 50

Wine merchant 40

Total votes 532

VOTE RESULTS! 
532 local people voted for their five favourite shop types

1

We generate vote results
Step 3



- Communities share vote results with popular types of retailer.  
Collective action can yield impressive results.


- Agents / Landlords can also share vote results with potential 
tenants, making their unit more attractive to retailers whose 
business has been shown to be in demand.


- WhatShopHere - If retailers register for notifications they will be 
notified automatically if their shop type is one of the most popular 
choices for this unit.  

Step 3 (contd) 
Share vote results with favourite retailers:

https://www.whatshophere.com/retailer-register


Step 4
Retailers intrigued by the vote results are invited to view the unit, and 
consider the particulars.


- For a retailer, the level of risk investing in a new location is more 
measurable when a community has demonstrated local demand.


- Being approached by a member of the community can be very 
persuasive because their interest is genuine, and they demonstrate 
the authentic enthusiam of customers in the area for this retailer.


- The retailer now has an opportunity to make an offer in competition 
with bids attracted by the open market.   


- The landlord will know that the community’s favourite retailer will 
stand a better chance of thriving in the long-run, knowing that there 
is an expressed demand for the business.



Why it works…
• It benefits everyone involved: retailers, landlords, agents and communities.

• It enables retailers to find locations where there is an expressed demand 

for their business, without them having to do the research.  (500 votes for 
your shop type = 500 local customers).


• It provides agents with persuasive data that helps them to rent their units.


• It provides landlords with resilient tenants that will thrive in the setting, 
enabling them to pay the rent, month after month, year after year.  


• It provides communities with the shops they want, gradually building high 
streets that serve local people, with the local services they want and need 
on their doorstep.


• When communites are given the chance to improve their local high street 
with this simple mechanism, they can help publicise the availability of units, 
and help landlords, agents and retailers make more informed choices.





Swain’s Lane

Before



Swain’s Lane

After



Routes of engagement  

Landlord & Community 


Collaborate

A SHOP 
BECOMES 
VACANT

LANDLORD

hears about 

WhatShopHere

LANDLORD

starts a poll

LANDLORD

puts poll poster 
in shop window

COMMUNITY 
members


see poster in 
shop window

COMMUNITY

members vote 
and share poll 

page

COMMUNITY 
shares poll page 
and the poll flyer 
on social media / 

whatsapp / 
nextdoor etc

COMMUNITY 
encouraged to 

collaborate with 
LANDLORD in 

canvassing votes

Poll-flyers are 
printed and 

distributed door-
to-door by 

COMMUNITY 
and LANDLORD

Flyer recipients 
vote and invite 
friends to vote 
word-of-mouth

VOTE RESULTS 
GENERATED!

Voters encouraged to 
join a facebook group 

for poll.  The group 
encourages community 
dialogue, collaboration, 
and helps spread word 

of the poll

COMMUNITY 
and LANDLORD 

find good 
examples of the 

most popular 
shop choices

COMMUNITY 
and LANDLORD 
present results to 

favourite 
RETAILERS and 
invite them to 
view the space

Community 
member meets 

retailer to 
introduce the 

area to them at 
the same time as 

shop viewing

RETAILER 
MAKES AN 

OFFER

COMMUNITY

hears about 

WhatShopHere

COMMUNITY

or LANDLORD


starts a poll

COMMUNITY

finds out who 

landlord is
COMMUNITY


tells 

LANDLORD


about

WhatShopHere


AGENT

hears about 

WhatShopHere 
and tells 


LANDLORD

AGENT

starts a poll

*Participants might perform some steps 
in a different order.  Not all steps 

illustrated are necessary to reach goal.



A SHOP 
BECOMES 
VACANT

COMMUNITY

notices vacancy 
and hears about 
WhatShopHere

COMMUNITY

starts a poll

COMMUNITY 
shares poll page 
and the poll flyer 
on social media / 

whatsapp / 
nextdoor etc

Poll-flyers are 
printed and 

distributed door-
to-door by 

COMMUNITY

Flyer recipients 
vote and invite 
friends to vote 
word-of-mouthVOTE RESULTS 

GENERATED!

Voters encouraged to 
join a facebook group 
for the poll.  The group 

facilitates dialogue, 
collaboration, and helps 

spread the word.

COMMUNITY 
looks for good 

examples of the 
most popular 
shop types.

COMMUNITY 
approaches 

favourite 
RETAILERS with 
results in hand 
explaining the 

value of this 
demonstration of 

local demand

COMMUNITY member 
meets RETAILER when 

they visit the unit to give 
them an intro to the area 

they know so well, 
selling the location from 

a local’s point of view

RETAILER 
MAKES AN 

OFFER!

Routes of engagement 

Community process 


without Landlord Involvement

COMMUNITY 
shares the rental 
particulars of the 

available unit 
with the retailer

RETAILER 
arranges a 

viewing of the 
unit directly with 

AGENT

Hence the 
community and 

retailer could 
benefit without 
the landlord or 

agent ever even 
being aware that 
this process has 

taken place.

* ’Community’ could mean anyone from the area local to the vacant shop.  
Neighbourhood Forums, and Business Improvement districts, could be 
interested in this process.  


